
 

 

  Information Bulletin #1 (13) (January – March 2011) 

1. Online Home of ITC Project  

With its Trade Promotion Program in Tajikistan, ITC became a blogosphere 

pioneer among international organisations working in Tajikistan by 

launching its official project weblog. The project online home was created 

using a widely-known blogging server – Wordpress – under the following 

URL: www.itctj.wordpress.com 

The weblog aims to improve Project visibility through the use of modern 

tools, promotion of Project activities and achievements, and attraction of the 

target audience’s attention to the Project activities. 

The weblog was created and designed and is being administered by the well-

known Tajik blogger and multimedia journalist, Trade Promotion 

Programme’s National Consultant on Public Relations, Mr. Abdulfattoh 

Shafiev. Mr. Shafiev believes that there is no need for small projects to allocate funds for obtaining the domain name and 

paying for the hosting and creation of a website, when all the needed tools and options are available in free platforms.    

The Project weblog gives readers an opportunity to follow all Project activities, events and achievements; to be aware of all 

news related to the textiles and clothing sector of Tajikistan; to watch videos and view photo galleries; to gain access to the 

open reports and publications prepared under the Project; etc. The weblog also gives the Project partner companies the 

opportunity to advertise their products free of charge. 

In addition, the weblog provides information about the textiles and clothing sector in Tajikistan; the sector’s key players; 

potential export markets; and Government priorities and sectoral export development strategy. The weblog runs in three 

languages – English (as the main language of the weblog), Russian and Tajiki.  

So, dear Ladies and Gentlemen, welcome to our online home! 

 
 

2. Tajik Laboratory Specialists Gained European Experience 
Personnel of two accredited Tajikstandart food testing laboratories were introduced to the activities of Hungarian 

laboratories, exchanged experience with their European colleagues, and improved their knowledge on testing specific 

products during the study tour in Budapest from 21 to 25 March 2011.  
 

The visit was organised under the ITC Trade Promotion Programme in 

Tajikistan, in collaboration with and co-funded by the GIZ Programme of 

Sustainable Economic Development – Project for Private Sector Development. 

The delegation was comprised of Heads of the laboratories, Quality Managers 

of the laboratories, a GIZ expert and an ITC National Consultant.  
 

The Tajik delegation visited two top laboratories in Hungary: Wessling 

Hungary LTD and Balint Analitika LTD. Wessling Hungary LTD is a 

Hungarian branch of the leading Germany laboratory and has been operating 

since 1992. Hungary is one of eight countries where the laboratory has branches, 

and the Hungarian branch employs 150 specialists. Balint Analitika LTD was 

established about 15 years ago by Ms. Maria Balint. Currently, Balint Analitika LTD employs about 100 specialists, 

including 40 engineers and 3 doctors.  
 

During the visits to the laboratories, the Tajik delegation was introduced to such testing and measurement tools and 

methods as plasma and mass spectrometry, gas and liquid chromatographic methods, quality management system, 

immunoaffinity chromatography, determination of trace elements, determination of toxic elements in foodstuffs, theoretical 

basis for identification of GMOs in food, etc. The fruit and vegetable products of Tajik producers were also tested in both 

laboratories. Tajik specialists received a list of European standards and valuable literature from their Hungarian colleagues. 
 

Two Tajikstandart food testing laboratories in Dushanbe and Khujand were accredited according to ISO/IEC 17025 last year 

through ITC technical assistance. The accreditation provides Tajik laboratories with a range of marketing advantages and 

international recognition of technical competence.  
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3. Way to the World of Online Knowledge 

A two-day training on ITC’s Market Analysis Tools and Market Research was 

conducted for Tajik trade promotion organisations and institutions, including 

trade associations, universities, sector and industry organisations, and 

government representatives involved in trade policy-making and 

negotiations.  
 

The training was held by ITC’s market analyst, Mr. Gregory Sampson, from 15 

to 16 March 2011 in “Poytakht” Business-Centre in Dushanbe. One of most 

important activities of ITC is to provide countries with informational services on 

promoting their trade in foreign markets. ITC created and continually updates 

special online databases on trade information.  
 

Participants were introduced to ITC’s key market analysis tools, like Trade Map, 

Market Access Map, and Investment Map. Mr. Gregory Sampson, ITC’s market 

analyst with many years of experience in market analysis, says that these tools 

will help trade experts to analyse current export trends for a given product and 

country, identify attractive markets, and analyse country trade performance and 

diversification opportunities; to identify market access conditions and 

negotiation modalities; and to analyse foreign direct investment (FDI) in the 

countries and identify potential investors. 

The participating organisations are expected to use the learned tools in 

supporting investment attraction projects and assisting clients and 

representatives of organisations involved in international trade. 
 

Participants expressed satisfaction with the workshop and said that they will 

use obtained knowledge in their future activities. Dr. Mahmadnazar Jamshedov, 

Department Chair at the Tajik State Business University, believes that 

researchers need scientific-based and proved statistics to conduct correct and 

proper research. Dr. Jamshedov said that the ITC tools they learned during the 

workshop can quicken and enrich their scientific activities and assist economics 

researchers and experts in their further activities. Mr. Olimjon Jalilov from the 

State Committee on Investments proposed to organise longer workshops in the 

future to provide the participants with more detailed information.  

Trade Map provides on-line access to the world’s largest trade database 

and presents indicators on export performance, international demand, 

alternative markets and the role of competitors from both the product and 

country perspective.  
 

Market Access Map covers customs tariffs (import duties) and other 

measures applied by 185 importing countries to products from 239 

countries and territories.  
 

Investment Map combines statistics on foreign direct investment and 

international trade, tariff data and activities of multinational firms.  



4. Kyrgyz Specialists Share the Experience 

A delegation from Kyrgyzstan, consisting of designers, pattern makers and 

representatives of universities, visited Tajikistan from 20 to 24 February. The 

main objective of the visit was to introduce Kyrgyz service providers to Tajik 

textile and clothing companies, share experiences, and facilitate possible 

cooperation between them. 
 

On the first day of the visit, 21 February a roundtable was organised at the 

Ministry of Energy and Industry, with participation by the relevant ministries 

and textile and clothing companies. During the mission, Kyrgyz guests also 

visited several textile and clothing companies in Dushanbe and Khujand and 

conducted meetings with professors and students of the Technological 

University of Tajikistan (TUT). During the meetings Kyrgyz specialists 

introduced the event’s participants to the services they offer and informed them 

on the activities of the model and fashion departments of Kyrgyz universities.  

According to representatives of Kyrgyz universities, the Association of Light 

Industry of Kyrgyzstan “Kyrgyz Legprom”, in collaboration with promotion 

centers and universities, conducts various exhibitions and fairs, such as 

“Fashion industry” and “Fashion week”, where students can participate and 

present their work to enterprises and agencies. They recommended that Tajik 

T&C enterprises participate in these events, which may be a good way for them 

to find good and relevant specialists for their companies. 
 

A short tour of the Department of Art Design and History of Applied Arts at 

TUT was organised for the guests, who got acquainted with students’ work. 

Such introduction tours were also organised to the production sites of 

enterprises. Guests highly valued the professionalism of pattern makers and 

some operators, including those involved in zardoozi and goldoozi in 

“Dilorom” LLC. They were also impressed by the great potential of “Yokutiyon” 

factory and “Guliston”’s modern technology and equipment. Ms. Asel 

Mukasheva, a designer from Design Studio “Imagine” who shared her 

impressions of the visit for the weblog, said that such exchange visits will give 

the impulse to the collaboration between both countries not only in the 

production field but also in education.  
 

Some Tajik companies that meet with the Kyrgyz delegation expressed their 

interest in hiring specialists from Kyrgyzstan. Kyrgyz specialists agreed that 

they will cooperate to find the appropriate designers and pattern makers in 

Kyrgyzstan, according to terms and conditions offered by Tajik companies. 
 
 

 
 
 

 

 

 

Participants were informed about the clothing sector in Kyrgyzstan, how an 

industry with around 7000 enterprises is growing, and what stands behind 

the boom of this industry in Kyrgyzstan. According to Kyrgyz specialists, 

official statistics show that the production of the Kyrgyz clothing industry in 

2010 amounted to USD 600 million. 



 

5. A Partner Company: Just Three Years and They Are among the Leaders 

We continue to introduce our partner companies by sharing information on their activities, achievements, and future 

plans. Our current guest is “Yokutiyon” LLC. 

On the eve of the Nawruz holiday, “Yokutiyon” LLC opened a new 

production line for sewing children’s clothes and school uniforms, 

employing more than 200 people and increasing the number of 

company employees to 700, almost all of them women. The President 

of Tajikistan, Mr. Emomali Rahmon, participated in the opening 

ceremony of this new line, was introduced to the company and the 

working conditions of employees, and proposed to transform the 

company’s restaurant into a new production factory. Mr. Abdulhalim 

Qodirov, “Yokutiyon”’s General Director, accepted the proposal and 

promised that the new factory for 300 employees will be opened by 

the end of this year.  
 

“Yokutiyon” company was established in August 2008 in 

collaboration with the Chinese company “Weishi” and has managed 

to become one of the leaders in the Tajik clothing sector in only three years of activity.  
 

The company is private and specialises in the production of different types of uniforms. In addition to uniforms and 

children’s clothes, the company currently produces jackets, trousers and suits. The company receives orders from domestic 

clients like the military and defense agencies and other state bodies. Mr. Qodirov says that they are currently seeking 

foreign markets to go internationally and to export their products.  
 

ITC experts praise the export potential of the company, especially 

noting the company’s cutting-edge equipment, the well-trained labour 

force, and the growing potential of the company. ITC experts were also 

impressed by a shop selling the enterprise’s products on the spot.  
 

The company is already conducting negotiations with the Kyrgyz 

specialists who recently visited Tajikistan to hire a designer and a 

pattern maker from Kyrgyzstan. Mr. Qodirov says the company’s 

website will also be launched in the coming days to give more detailed 

information about the company and its products to potential clients in 

and out of the country. Creating the website was among the 

recommendations given to the company by ITC experts.  
 

“Yokutiyon”’s General Director highly appreciates the level of 

collaboration between his company and the ITC Project and believes that the Project-organised workshops, trainings, 

meetings, tours and studies are important for the textile and clothing sector in Tajikistan and give new impulse to his 

company. 
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