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IN THIS ISSUE: 
 

1. Lead Tajik auditors received international certificates issued by a British company; 
 
2. “Sharbatho” is among the bests based on the results of a market survey on apricot juice; 
 
3. Hasanov canning plant was the most active partner company of ITC in Tajikistan this summer.  

 
  1. Lead Tajik auditors received international certificates  
 

Fourteen leading Tajik auditors, representing local businesses and government 
agencies, have successfully passed exams and obtained international standard 
certificates issued by the British company "Nigel Bauer and Associates". These 
certificates reflect that the auditors have mastered the requirements of the 
International Standardization Organization (ISO) for the Quality Management 
System. 
 

The Trade Promotion Program has for the second time provided professional 
training for lead auditors of fruit and vegetable processing enterprises, relevant 
governmental structures and business support service organizations of 
Tajikistan. The special six-day training course on ISO 9000 for lead auditors was 
held from May 13th till May 19th. 
 

The training gave the opportunity for its participants to learn about the principles 
of implementation and realization of the Quality Management System according 
to the ISO 9001 standard. It also provided the opportunity to explain the audit 

process, including audit planning, conduct, reporting and follow up activities in accordance with ISO 9001. 
The ISO 9000 Quality Management System is generic in nature and applicable to all companies regardless 
of the type and size of the business, including small and medium-size enterprises (SMEs), and it is 
applicable to all categories of goods and services. 
 

Mr. Subhash Arora and Dr. Namrata Wakhaloo, ITC international consultants and the workshop trainers, 
said that implementation of the ISO 9001:2000 standard will allow a company to improve the effectiveness 
of the Quality Management System in meeting customer requirements. 
 

The participants of the training thanked ITC for the support provided to improve their knowledge and 
expressed their full satisfaction with the organization of the training. 
 
 

  2. “Sharbatho” is the best in the taste test 
As promised in our last bulletin, we present you 
with the results of a market survey of apricot juice. 
The survey was conducted at the end of this spring 
in Dushanbe. 
 

As we previously noted, the results showed that 
the design and packaging of Tajik juices is inferior 
to their taste and quality. This means that 
although some Tajik companies produce high 
quality, good-tasting products (superior even to 
Russian brands); they attract a limited number of 
customers due to their poor packaging and design.  
 

The consumer survey tested the cognitive, 
external, internal and organoleptic aspects of 
apricot juice consumption. In other words, 
respondents were asked what they thought of the products at first sight, what they observed immediately 
about their appearance, what they observed after opening the container, and finally, what they observed 
after opening, tasting and smelling the products. Respondents were asked to evaluate apricot juice 
produced by two Kyrgyz companies (Desert and Domashniy Pogrebok), a Russian company (Dobryi), a 
Ukrainian company (Biola) and finally two Tajik companies (Elita Istaravshan and Sharbatho).  
 

Sharbatho fared the best in the taste test; though it came in dead last when respondents were asked to 
evaluate the juices based on packaging and design.  
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According to the survey, Dushanbe consumers prefer the Russian juice Dobryi because of its superior 
packaging and design despite the fact that they rated the juice slightly lower in terms of taste.  According 
to the survey, customers prefer juices that taste  with a more natural taste with a large percentage of 
respondents  (85 percent) saying that naturalness is the most important quality they look for in a juice, 
followed by shelf life after being opened (81 percent), price, and lastly, packaging and design (44 percent 
and 46 percent respectively). Here, most respondents agreed that Sharbatho and Dessert are the most 
natural tasting brands.  
 

The results of the survey also showed that more respondents prefer to buy apricot juice that comes in a 
twist-off cap (44.8 percent) than juice that comes in a cartoon box with a screwed-on cap (20.8 percent). 
 

The survey recommended that Tajik companies take consumer opinion into account in order to improve 
customer satisfaction. In a market economy, sustainable growth is only possible in an environment of 
customer satisfaction. Therefore, improving customer satisfaction should the utmost priority for Tajik juice 
producers.  They should find a way of producing good quality juice at the lowest cost.  
 

3. Our Partners: Hasanov canning plant 
 

Hasanov canning plant was the most active partner company of ITC project 
in Tajikistan this summer. The company hosted the latest two ITC training 
sessions. In June and July, training on Optimizing the Preservation of Fruit 
Purees and Tomato Paste by Heat Treatment and Cleaning in Place was held 
at the company. 
 

This training is just a small example of close relations and collaboration 
between the company and ITC project, which began already in Phase I. Mr. 
Mirzohalim Mirzokarimov, General Director of Hasanov company, considers 
these collaborations very fruitful for his company. Currently, the company 

with technical support from ITC is trying to introduce ISO 22000 and HACCP principles. 
 

The Hasanov canning plant is situated in the fertile region of Isfara, where an abundance of fruits and 
vegetables are grown. The main products are tomato products (tomato paste, puree and marinades), which 
make up about 70% of the output, with other products making up the other 30%. These figures vary 
depending on the supply of raw materials from season to season. 
 

The main market is export to Kazakhstan and Russia, which constitutes about 80% of the total sales 
volume. The remainder is sold to the local markets (5%), 
and 15% is given back to the farmers in lieu of cash.  
 

The company was founded in 1936 and privatized in 2001. 
The main suppliers of the fruits and vegetables for further 
processing are the Isfara and Konibodom farms. The 
company representative remarked that all the products are 
processed only from fresh fruits and vegetables, without any 
preservatives or artificial additives. Tight collaboration 
between the company and suppliers ensures effective control 
over the quality of the products at every stage. 
 

The company periodically conducts consumer surveys and adjusts the recipes for its products based on the 
results. 

Contact us: 
ITC Trade Promotion Program in Tajikistan 

14-A Ayni str., 734043, Dushanbe, Tajikistan 
Tel.:  (+992 48) 701 10 78;  

 Tel/Fax: (+992 37) 223 20 57 
E-mail: saidmumin_itc@tajnet.com 

Website: www.intracen.org 
 
 

 


