
 

 

TAJIKISTAN WILL DEVELOP A NEW TEXTILE AND CLOTHING SECTOR STRATEGY 
 

The Ministry of Industry and New Technologies of 
Tajikistan and the International Trade Centre jointly 
started a series of  stakeholders’ consultations to 
develop a new five-year Textile and Clothing Sector 
Strategy for the country. The first consultative 
technical workshop, gathering government agencies, 
international organizations, and the private sector 
was held on January 27-28, 2015 in Dushanbe.  
 

The International Trade Centre has carried out a 
preliminary industry assessment, results of which will 
serve as a baseline to identify the competitiveness 
constraints and opportunities for the sector through a 
market-led approach. During the first consultation 
preliminary results of this assessment were reviewed 
and validated, priorities and untapped opportunities 
for the sector were identified, and a strategic 
implementation plan was drafted.  
 

In 2009, the International Trade Centre (ITC) assisted 
the Republic of Tajikistan to elaborate its Textile and 
Clothing Export Development Strategy for 2010-2013. 
Mr. Shavkat Bobozoda, the Minister of Industry and 
New Technologies of Tajikistan, evaluated the previous 
strategy’s results as successful and underlined the high 
implementation rate achieved. He also stressed the 
necessity to build on this experience and draw lessons 
for the next five-year period. Mr. Bobozoda said: “The 
previous strategy provided a vital roadmap to align 
efforts and ensure a coordinated approach to follow 
the identified orientations. We improved the quality 
management system, raised Tajik specialists’ 
awareness of the modern market requirements, 
developed new markets and suppliers, as well as 
improved our market presence and reputation”. 
 
 

 
Mr. Eric Buchot, Senior Officer, Export Strategy 
Section, ITC Geneva, said: “Having in mind successes 
and shortfalls from the previous strategy, the 
challenge that stands before us is to ensure that the 
Textile and Clothing industry of Tajikistan is 
strategically positioned and adequaltly capacitated to 
face the constantly evolving competitive landscape 
that characterizes this sector. During this first 
consultation stakeholders were called upon to reach 
consensus on the industry’s current performance, key 
competitivness issues, as well as the strategic 
orientations required to achieve a  decisive competitive 
edge. Investment in advanced technologies and 
enhanced efficiency through training and development 
of human resources are some of the means towards 
this objective.”  
 

The new strategy is expected to cover a wider range of 
issues, such as addressing the limitations on the supply 
side, business environment and market entry, 
reinforcing institutional structure and capacities, 
diversifying the implementing partners, and etc. 
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Mr. Shavkat Bobozoda, the Minister of Industry and New Technologies of Tajikistan: “The previous strategy 
provided a vital roadmap to align efforts and ensure a coordinated approach to follow the identified orientations. 
We improved the quality management system, raised Tajik specialists’ awareness of the modern market 
requirements, developed new markets and suppliers, as well as improved our market presence and reputation” 



 

     TAJIKISTAN EXPLORES NEW MARKETS THROUGH INTERNATIONAL FAIRS IN: 

ISTANBUL FRANKFURT MOSCOW 

Four Tajik textile companies: 
“Olim Textiles”, “Ortex”, “Tenta 
Kulyab”, and “Vahdat” 
represented the country at the 
12th International Istanbul Yarn 
Fair, held on 5-8 February 2015. 
The companies returned from 
the fair with preliminary sales 
agreements of approximately 
one million USD. 
 

The fourth year in a row 
Tajikistan participated in this 
leading specialized exhibition, 
which attracts a large number of 
buyers and visitors from the 
region. The International 
Istanbul Yarn Fair acts as a 
meeting point for more than 
40,000 visitors and more than 
200 exhibitors from around 70 
countries. The exhibition displays 
cotton yarn, textile machinery, 
fabrics, animal yarn, textile 
pigment, clothing, textile 
products, fibres yarns & threads.  
 

Mr. Saidmumin Kamolov, ITC 
National Programme Manager in 
the Republic of Tajikistan, who 
accompanied the Tajik 
delegation during the fair, 
believes that “the International 
Istanbul Yarn Fair is an 
important event for visitors and 
exhibitors from the yarn industry. 
The target markets of the sector 
are located within maximum of 
four- five hours flight from 
Istanbul and are easily 
reachable, and therefore, the 
International Istanbul Yarn Fair is 
 

For the first time, Tajiki 
handicrafts were exhibited at the 
leading international trade fair 
for consumer goods – Ambiente, 
held in Frankfurt, Germany from 
13 February to 17 February, 
2015. 
 

The Tajikistan Union of Crafts 
and “Umed” NGO were 
supported by the International 
Trade Centre (ITC) to represent 
Tajikistan in this world’s most 
important consumer goods trade 
fair. With over 4,700 exhibitors 
from about 90 countries, 
Ambiente is considered as a 
meeting place for about 145,000 
trade visitors from 160 countries 
annually. During the fairs, 
numerous events highlight 
trending industry topics and 
offer an ideal stage for 
networking and dialogue. From 
functional innovations through 
design trends, visitors benefit 
from a trend-setting market 
overview. 
 

Mr. Husein Gulyamov, Executive 
Director of Union of Craftsmen, 
expressed gratitude to ITC for 
the opportunity “to move the 
national craftsmanship up to the 
European market. We believe 
our first participation at the 
Ambiente served as a base for 
gaining experience to further 
strengthen the craftsmanship in 
Tajikistan. We were there to find 
new partners and markets, to 
explore new modern trends in  

Tajik jewellery, soozani style 
carpets, national design bags and 
socks, and other national 
handicraft products were 
presented at the CIS largest fair 
for gifts and crafts – Podarki, 
held in Moscow on 16-19 March 
2015. 
 

The Union of Craftsmen of 
Tajikistan (UCT) and four other 
handicraft companies - NGO 
“Umed”, “Suman”, “De Pamiri 
Handicraft”, and the National 
Association of Business Women 
of Tajikistan’s “Ozara” took Tajik 
handicrafts to “Podarki”, the 
biggest professional exhibition 
on handmade products, gifts, 
décor items and bijouterie in the 
Commonwealth of the 
Independent States (CIS).  
 

Podarki hosted 22,000 guests 
and 300 exhibiting companies 
from Russia, CIS and other 
countries. Ms. Elina Mannurova, 
ITC international consultant, who 
has been assisting handicraft 
companies since December 2014 
to prepare for the Moscow fair, 
said “the participation of the 
Tajik craft producers in the 
Podarki trad fair was a market 
test that gave clear 
understanding on the potential 
clients’ needs and the ways to 
enter the Russian market. 
Participation in this fair allow the 
Tajik handicraft companies to 
establish long-term business 
relations in Russia. 



 

considered as the meeting point 
for countries in the region. The 
Tajik companies gain access to 
the Turkish market, as well as to 
rising markets in the Balkans, 
Black Sea area, Caucasus, Russia, 
West Asia, Middle East and 
North Africa”.  
 

Tajik participants believe that 
participation at this fair opened 
up new opportunities for them. 
Mr. Jamshed Abdulov, General 
Director and owner of “Olim 
Textiles”, who signed a contract 
with a Turkish company for USD 
210,000, said, “The fair was very 
useful and beneficial for us. 
There is high demand for our 
products in the region and the 
fair gave us a good opportunity 
to establish direct business 
linkages and partnerships with 
potential clients and to diversify 
our orders. We also gained a lot 
of useful information about 
modern equipment and 
machinery, as well as lab 
equipment used in the textile 
industry”. 

the world of handicraft, as well 
as to show the unique eastern 
beauty of the Tajiki handicrafts 
to our potential clients”.  
 

The Tajikistan stand attracted 
visitors from Germany, Austria, 
Sweden, USA, Switzerland, UK, 
Canada, and France. The fair 
gave the Tajik delegation an 
opportunity to study offers of 
competing companies from 
other countries, as well as to get 
a good understanding of market 
requirements in terms of 
product design, quality, price 
level, and market expectations. 
 

Tajik companies were fully 
assisted by ITC with preparations 
for the fair. As part of 
preparations a workshop was 
conducted and the fair 
participants were trained on the 
effectiveness of participation at 
international fairs, from the 
planning stage to success in 
gaining new contracts and 
clients. 
 

The Tajik artisans should focus 
on the Russian market, because 
of the lack of language barrier 
and visa requirements, as well as 
close travel destination”.  
 

Mr. Abdurahmon Nazirmatov, 
Chairman of the UCT said, “we 
were happy for this opportunity 
to take the Tajik handicraft 
products to Moscow and reach a 
large pool of potential clients. 
Our delegation returned with 
enhanced knowledge and ideas 
on how to expand our market to 
Russia. The experience gained in 
the Podarki will help us to 
respond to the higher design and 
quality requirements of our 
clients both inside the country 
and outside”.  
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 

 
 

Istanbul Fair 2015: 
Dates: 5-8 February 2015 

Participating companies: 200 
Countries: 70 

Visitors and guests: 40,000 

Frankfurt Fair 2015: 
Dates: 13-17 February 2015 

Participating companies: 4,700 
Countries: 90 

Visitors and guests: 145,000 

Moscow Fair 2015: 
Dates: 16-19 March 2015 

Participating companies: 300 
Countries: CIS 

Visitors and guests: 300,000 

The International Trade Centre since the beginning of its work in Tajikistan in 2002 annually supports its focused 
private sector to enter the foreign markets through improving products, deepening design and marketing skills, as 

well as establishing international contacts through participation at the international fairs. 



 

CONTACT 

International Trade Centre, Projects in Tajikistan 

32 Rudaki Street, apt 33. Dushanbe, 734025, Tajikistan  

Tel.: (+992 37) 2219870. Tel/Fax: (+992 37) 223 20 57  

E-Mail: itc.tajikistan@gmail.com   

 

 

 

 

SOCIAL MEDIA  
 

Weblog: itctj.wordpress.com 

Facebook: facebook.com/InternationalTradeCentre      

YouTube: https://www.youtube.com/user/itctajikistan 

     DUSHANBE’S FIRST CULTURAL TOUR GUIDE AVAILABLE NOW 

What is the true age of Dushanbe? Where to see the Declaration of 
Cyrus the Great and the Buddha Statue in nirvana? For what has the 
capital of Tajikistan entered Guinness Book of Records? Where to 
buy high quality and cheap handmade national clothes, jewellery, 
and souvenirs? What are Dushanbe gardens and parks known for? 
The first Dushanbe Cultural Tour visual informational brochure 
answers all these questions. 
  

The brochure, available online in English, has been developed jointly 
by the "Tourism Development Center" NGO and the Tajikistan Union 
of Craftsmen under the International Trade Centre project funded by 
the Government of Switzerland within its Trade Cooperation Program (TCP) in Tajikistan.  
 

The brochure includes detailed information, descriptions and pictures of museums, theatres, art galleries, parks, 
and main sightseeing places of Dushanbe. Its authors, ITC national consultants Bakhriddin Isamutdinov and 
Abdurakhmon Nazirmatov, believe that this brochure will fill in the information gap, which is one of the 
weaknesses identified in the study on tourism sector opportunities in Tajikistan prepared by ITC last year.  
 

Mr. Isamutdinov says that one of the main ideas of the ITC project is to link the tourism sector with the handicraft 
sector: “Both tourism and handicrafts sectors are essential for the Tajik economy. Crafts produced in national styles 
are the hallmark of the country. Patterns, clothing styles and colors become recognizable and increase the 
popularity of the country”.  

 

In the framework of this initiative Tajik tourism 
companies were guided to the Dushanbe sightseeing 
places and art-galleries to build connections between 
two sectors this February.  

 

    TAJIKISTAN COMPLETES THE NATIONAL FOOD SAFETY STRATEGY 
 
A mission of the ITC team on food safety was organized to Tajikistan to assist the stakeholders in finalizing the 
National Food Safety Strategy of Tajikistan and drafting the Action Plan for its implementation, as well as to agree 
on the further steps for finalization of the action plan. Development of the National Food Safety Strategy is one of 
the major activities in the country’s National Post-WTO Accession Plan and reforms in the food control system.  
 

Mr. Shyam Kumar Gujadhur, ITC International Consultant on TBT and SPS and Dr. Namrata Pandita Wakhaloo, ITC 
Food Safety Consultant, during their mission on 4-20 March 2015 accompanied by Mr. Kosim Kurbonov, National 
Consultant on Food Safety, reviewed more than 200 comments from key ministries, agencies, academia, the 
private sector and international organizations (WHO and FAO) and finalized the National Food Safety Strategy. The 
complete document will be submitted to the Ministry of Economic Development and Trade for further review and 
approval by the Government of Tajikistan.  
 

The ITC has been providing assistance to the Republic of Tajikistan in the area of food safety at national level since 
2011. In the past, ITC has assisted enterprises implement food safety management systems and built the capacity 
of local consultants in this area.   
 

CLICK HERE TO READ AND/OR DOWNLOAD 

THE DUSHANBE CULTURAL GUIDE  FREE 

mailto:itc.tajikistan@gmail.com
http://www.itctj.wordpress.com/
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