
 

 

Information Bulletin #1 (17) (January –March 2012) 

Opening the doors to foreign markets for Tajik exporters 

 

 

 

The Export Directory of Tajikistan export-oriented companies has 

been updated, as well as a special web-site for the Directory re-

created.  The CD-version of the Directory has also been published. 

The second edition of the Directory is available in English and 

Russian. 
 

The current Directory was developed in 2007 and the number of 

companies in the Directory has increased from 78 to 107 in the new 

version.  
 

In his foreword to the Directory, Mr. Sharif Rahimzoda, Minister of 

Economic Development and Trade, mentioned that the unique 

bioclimatic conditions, ample mineral and primary resources, 

enormous water power potential and labor resources of Tajikistan constitute basic factors in the production of competitive products and 

the integration of the national economy into the world economy. Mr. Rahimzoda noted that “it is good, that this Directory has been developed 

for the second time, which demonstrates the success of the previous version. This Export Directory also presents Tajikistan`s invitation for cooperation. 

It is an invitation to all those who are seeking to discover new opportunities and implement new ideas. The Export Directory can help to find new 

partners in Tajikistan.” 
 

Over 273 enterprises were surveyed for the Directory, and 107 of them were included in the final version. A search system was 

established that allowed enterprises to be selected by name, economic sector or product. According to Professor Azizullo Avezov, 

General Director of Business Consulting Group, a local company which developed the Directory, the most successful enterprises in the 

current export trade and those having export potential were included. Mr. Avezov says “the selected enterprises were divided into 11 

economic sectors. The Export Directory includes data on enterprises and their products and services, on sectors and key trends of national economy 

development, and on macroeconomic country development indicators.” 
 

The Export Directory was developed under the Trade Promotion Programme in Tajikistan implemented by the International Trade 

Centre and funded by SECO. According to Mr. Armen Zargaryan, ITC Regional Trade Promotion Adviser, the goal of developing the 

Directory is “to increase awareness of the export potential and capacities of Tajik enterprises among international business communities and potential 

foreign investors. In other words, the Directory will serve as a business card for Tajik enterprises and their export potential. In modern conditions the 

directory is an excellent means for attracting more investments to the Tajikistan economy.” 
 

It’s expected that the Directory will also be available in print version with the financial support 

of GIZ office in Tajikistan.  

 

 

“Suman” company launches its official online store  

“Suman” OJSC, a Dushanbe artisanal company, is a pioneer among Tajik textile and clothing 

companies in the online marketplace.  
 

The company, which is renowned in the Tajik textile and clothing sector for its embroidered handicraft, 

has launched its official weblog. The company’s online home was created using the well-known 

blogging server – WordPress platform at www.soozani.wordpress.com. 
 

“Suman’’ OJSC was established in 1992 on the basis of a Soviet factory and currently employs about 70 

people, most of which are women, including the management. The company’s products are well-known 

for their unique use of color, intricate embroidery and a gloriously rich Tajiki aestheticism. The 

company’s products include national clothing and hats, souvenirs, cotton pillows, workers uniforms, 

napkins, etc. The head and owner of the company, Ms. Fayzimoh Ibrohimova says, she is very pleased 

to have the opportunity to introduce her company’s unique style of embroidery to “Suman” online 

visitors: “I am sure that with this online opportunity we contribute to the promotion of Tajiki embroidery and 

handicrafts among the younger generation and foreigners who are fond of Tajik culture. This website opens new 

doors of opportunity for us to strengthen our presence in the market and in the foreseeable future to create new job 

opportunities for skilled women”. 
 

The “Suman” weblog was created under the Trade Promotion Programme in Tajikistan. Mr. Saidmumin Kamolov, National Manager of 

the Trade Promotion Program in Tajikistan, believes that this project is unique in its kind, as it combines both the official web-page and 

the official web-store of the company. Mr. Kamolov says “at a stage when a company with limited finances is not able to allocate funds to develop 

a web-site, obtain a domain name and pay for hosting services, the best option is to use a free platform. Our aim was to provide the company with an 

official presence in the virtual world as well as the opportunity to offer its products and services online”. 
 

The weblog is in three languages – English, Tajiki and Russian. The “Suman” weblog introduces its visitors to the company’s history and 

achievements, products and services, as well as the possibility to order products online. 
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Tajik company wins award for excellence in consulting 

Tajik consulting company “Kamolot-1”, a partner of ITC Trade Promotion 

Programme in Tajikistan, has won the Gabriel as-Salem International Award 

for Excellence in Consulting.  The company, which is run by ITC national 

consultants, was nominated for the “Consulting Project of the Year” award.  
 

The Gabriel Al-Salem International Award for Excellence in Consulting is an 

independent award which helps promote professional standards and ethics in 

management consulting.  By supporting the consulting profession the Award 

helps improve business environment and promotes overall economic growth in 

the participating countries. 
 

“Kamolot-1” was awarded during the International Conference “Consulting 

without Borders” that took place in Almaty, Kazakhstan on February 1. The 

conference addressed the perspectives of management consulting businesses in Central Asia, opportunities for consultants to work on 

government development programs in Kazakhstan, cooperation with international donor organizations, and CMC (Certified 

Management Consultant) certification. The list of participants included the Kazakhstan Ministry of Industry and Innovations, the 

Ministry of Economic Development and Trade, Kazakhstan government development institutes, international donor organizations, 

representatives of the ICMCI (International Council of Management Consulting Institutes), international experts, professional consulting 

associations from various countries, educational organizations, as well as representatives from private businesses. 
 

Tajik consulting companies’ participation in the conference was supported by EBRD Business 

Advisory Services programme. Farzona Tilavova, “Kamolot-1” Founder and Director and ITC 

National Consultant on TBT say she is impressed that her company has won this prestigious 

competition, and is very happy to participate in the conference. Ms. Tilavova says: “I admire the 

high-level professionalism of this event. It helps me to formalize a clearer strategy in the sphere of my 

activity. The award encourages me to work harder to contribute to the development of the consulting 

market in Tajikistan. The award has allowed me to feel more confident and the knowledge I’ve gained here has allowed me to analyze my activity and to 

see that my team is on the right track”. 
 

“Kamolot-1” assists enterprises and organizations in the use of modern management methods adapted to the strategic goals and 

characteristics of its customers. The company especially aims at assisting Tajik enterprises in obtaining ISO certificates. “Kamolot-1” has a 

history of collaboration with ITC Trade Promotion Programme in Tajikistan. The company founders and auditors were trained under the 

ITC project and were actively involved by ITC international consultants in the activities related to ISO certification. Currently, the 

company is the leader in the Tajik consulting market in introducing ISO 22000 and ISO 17025 standards.  
Raising Marketing awareness among Tajik textile and clothing companies  

Tajik textile and clothing companies were introduced to the Basics of Marketing. 
 

Two trainings on the Basics of Marketing were held in Dushanbe and Khujand on 

March 02, 2012 under the Trade Promotion Programme in Tajikistan. Branding 

agency Promotion LLC in Dushanbe and Business Consulting Group in Khujand 

carried out the trainings for about 40 representatives of textile and clothing 

companies in both cities. 
 

The participants were familiarized with the definition of marketing, marketing 

analysis methods and marketing strategy. Mr. Pulod Amirbekov, trainer and 

Director of “Promotion” believes that good marketing is a key to an effective 

business and building a prosperous company. He said: “Without good marketing it will 

not be easy for Tajik companies to stay competitive even in the local market, as the level of 

competitiveness is going up in the country. To retain current clients and to open doors to  

new markets, they should devote more effort to better marketing and brand creation”. 
 

Mr. Ardasher Ibragimov, trainer and Deputy General Director of “Business Consulting Group” 

said, interactive methods, as well as mini-lectures and special exercises were widely used in the 

trainings. According to him, participants actively discussed the current marketing situation in 

their companies. Mr. Ibragimov, who is also ITC National Consultant on Textile and Clothing, 

said: “the trainings were organized based on the companies’ requests and the companies’ needs assessed by ITC international experts. Raising the 

awareness of companies’ management and specialists on marketing and branding will be also be a focus of the ITC Project in the future”.  
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