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“Textillegprom” Fair in Moscow Hosted Tajik Companies 

Participants’ Feedback Ten companies from Tajikistan participated 

in “Textillegprom”, one of the leading 

international trade fairs of textiles and 

apparel in the Russian Federation, from 

September 25th – 28th in Moscow.  
 

Tajik textile and clothing companies 

“Dilorom”, “Guliston”, “HIMA Textile”, 

“Leader”, “Nekoo Khujand”, “Nohid”, 

“Olim Textile”, “Spitamen”, “Textile City”, 

and “Zinat” exhibited their products at the 

39th edition of Textillegprom, the largest 

specialized industry event in the Russian 

Federation.      
 

For the second consecutive year, 

“Textillegprom” hosted textile and clothing 

companies from Tajikistan. This fair brought 

together several key elements including 

timing, location (Moscow), a large number of 

buyers and visitors, and a focus on the 

Russian and regional market, and it provided 

a platform for several product categories that 

the Tajik companies have to offer.  
 

Mr. Saidmumin Kamolov, National 

Programme Manager of the Trade Promotion 

Programme in Tajikistan, considers “the 

exhibition as an excellent opportunity for Tajik 

textile and clothing companies to show and 

promote their products to a wide range of buyers – 

sales agents, primarily wholesalers and retailers – 

from Russia and other countries, to establish direct 

business contacts with potential clients and to 

diversify their orders.”  
 

According to Mr. Kamolov, “this will increase 

opportunities for cooperation, but it will also 

present challenges due to the tough competition in 

the market.‛ 
 

“Textillegprom”, also called the Federal Trade 

Fair for Textile and Light Industry Goods and 

Equipment, is held twice a year and serves as 

a meeting place for 2,500 participants, 

representing about 3,000 trade and industrial 

companies. The fair is visited by more than 

34,000 specialists. 
 

Mr. Abdullo Muhammadiev, Deputy 

Chairman of the Light Industry Association of 

Tajikistan, says: ‚Russia is the main and most 

attractive market for Tajikistan’s textile export 

sector due to its size and volume, tight economic 

relationships, geographical closeness, relatively 

favourable market entry conditions and existing 

cultural links with Tajikistan.   
 

‘Textillegprom’ attracts exhibitors and buyers from 

all regions of the Russian Federation, giving a 

complete picture of the Russian market. This fair is 

therefore a good opportunity for Tajik exporters to 

research and better understand the Russian market 

requirements by looking at and contacting 

exhibitors and potential buyers from the entire 

Federation.‛  

Nasim Karimov, “Textile City”: “We have signed 

preliminary agreements with two Moscow-based 

companies “DVIGap” for $1,000,000 and 

“Shveypromservice” for $500,000, as well as 

with Kyrgyz “E-Line moda” for $100,000. We 

should completely change our outmoded views 

and work on eliminating our mistakes. The 

products should meet the modern tendencies and 

requirements of the market for fabric quality 

and model”. 

Shahlo Abijanova, “Olim Textile”: “Many thanks to ITC 

for organizing the participation in the 

“Textillegprom” fair. We reached an agreement 

with three companies on delivery of total 700 

tons of yarn, part of which will be used for the 

production of fabric for the famous trade 

network “IKEA”.  

Qiyomiddin Sadriddinov, “Khima Textile”: “The fair 

provided us with the opportunity to get 

information on cotton yarn customers and 

knitwear producers. We established contacts with 

Turkish companies “Olimpex” and “AGM”, 

Lithuanian “Imlitex Textile” and Austrian 

“Schoeller”. 

Mirsaid Qodirov, “Nohid”: “Most of the visitors to 

our stand stated the importance of opening a 

representative office in Moscow, which could 

ease collaboration with prospective clients. It was 

also interesting for us to learn about the prices 

and details of products of our direct competitors 

from Uzbekistan in order to make comparisons”. 

Munir Sultonov, “Leader”: “I don’t think there were 

many potential clients in the fair; perhaps it 

depends on the stand location. I think it would 

be better to participate at the specialized 

sporting goods fairs. We did, however, manage to 

establish some contacts”. 

Aslan Nuriddinov, “Guliston”: “We plan to open an 

office and rent trade warehouses in Moscow. The 

fair was useful, as it helped acquaint us with 

the activities of Russian and Turkish clothing 

companies. We signed a preliminary agreement 

of cooperation with the company “Atmosphere” 

for delivery of products to Belarus”. 

Bakhtiyor Muhuddinov, “Nekoo Khujand”: “The fair 

gave us the idea of opening a representative 

office in Russia and to strengthen our presence 

there by increasing our exports of yarn and 

socks. We also got a lot of information about the 

producers of socks and textile products and made 

preliminary agreements with some Turkish and 

Russian companies for future cooperation”. 
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Assisting Tajikistan in Meeting WTO Requirements 

Two workshops, one round-table and several meetings with Tajik government agencies – Mr. Shyam Kumar Gujadhur and Mr. Edil Kalashev, ITC 

international consultants on TBT and SPS, had a busy schedule during their two-week mission to Dushanbe from August 23rd to September 5th. 

A one-day seminar titled “The WTO Agreement on TBT: A Business 

Perspective” took place on August 24th. Mr. Gujadhur says the main 

objective of this seminar was ‚to inform private and public sector 

representatives on measures which have been enforced by WTO Member States 

in order to stimulate fair and liberal trade across the borders while minimizing 

technical trade barriers. These provisions had been formally incorporated in the 

TBT Agreement, so they were key elements of discussion during the workshop‛.  
 

The workshop participants were introduced to the main principles and 

rules of the WTO Agreement on TBT, its implications covering 

standards, technical regulations and conformity assessment procedures, 

methods for researching information on TBT issues, procedural aspects 

of dealing with disputes arising from TBT matters, etc. 

Eight national trainers were selected and trained on the TBT Agreement 

during a 4-day TOT program held from August 28th-31st, 2012. The training 

focused on  strengthening the participants’ understanding of the nuances of 

the WTO Agreement on TBT through working on a case study exercise, 

participating in discussions, and learning how to customize the Training Pack 

for a specific sector and the country’s needs. The local trainers have become 

closely familiarized with the WTO Agreement on TBT and ITC’s relevant 

methodology, improved their skills as a trainer, and received certification of 

successful completion of the course.  
 

According to Mr. Kalashev, “the national trainers on TBT will be divided into sub-

groups and will conduct six workshops on the TBT Agreement during November-

December 2012 in different regions of Tajikistan using the customized training pack‛. 

The mission also conducted a round-table on “Streamlining the SPS infrastructure for food safety,” which was hosted by the Ministry of Economic 

Development and Trade of Tajikistan on September 4th, 2012. The event brought together senior officials and other interested parties in the areas of food 

safety, animal health, plant health, and trade in order to reach an agreement on the way forward towards a streamlined infrastructure that caters to the 

needs of Tajikistan in the area of food safety with regard to imports, domestic production and exports. Mr. Kosim Kurbonov, ITC National Consultant on 

SPS, recalls that “in [the same] context, ITC organized a roundtable discussion on ‘Organizational arrangements for food safety management in Tajikistan’ last year. 

Since then, a new Law on Food Safety was adopted, which will come into effect on January 1st 2013”.  
  

The roundtable discussed the new law on food safety and assessed it against FAO requirements and ITC recommendations in order to find existing gaps 

and overlaps. The event participants also held a group discussion of strategies that could be employed to facilitate the improvement of food safety 

organizational arrangements, as well as reform options that would produce a more efficient and effective system for food safety control in Tajikistan. 

During the mission Mr. Shyam Kumar Gujadhur and Mr. Edil Kalashev also visited the National Notification Authority (NNA) and the National Enquiry 

Points (NEPs) for TBT and SPS, as well as the Union of Businessmen and Exporters of Tajikistan. 

Our Partners: Dynamic Start and Enthusiastic Plans 

We continue introducing our partner companies by sharing information on their activities, achievements, and future 

plans. Our current guest is “Olim Textile” CJSC.  

Despite being launched just one and half years ago, the spinning 

company “Olim Textile” (www.olimtextile.tj) dynamically and 

confidently entered the textile market of Tajikistan, bringing both 

new ideas and a jolt of competitiveness to the sector. The company, launched in March 2011, 

decided to create job opportunities for the inhabitants of a remote district of Mastchoh in the 

Sughd region, becoming the first big textile company in Zarafshan valley. The company would 

eventually like to cover the full cycle of cotton processing up to the creation of the final product – 

garment and knitwear. At the current stage, however, the company spins cotton in ring and 

combed types, employing 300 local inhabitants, most of whom are women.   
 

Ms. Shahlo Abidjanova, head of the marketing department at the company, says the company’s 

strengths are the full support from the government, their proprietary ginneries, new European 

machinery and equipment, and most of all – their drive to conquer the market with their new 

brand. Ms. Abidjanova says that “Olim Textile” brand now is known in many regions of Turkey and despite of high competitiveness with the same kind 

of products from India, Uzbekistan and Turkmenistan in Turkish market, the Tajik company is 

successfully developing its business in this country. She says, “exporting our products to Italy, Lithuania, 

Belarus, Poland, Turkey, we pay attention to the quality of products and we already proved our brand in these 

countries. The company works to earn profits in order to fund further development, as well as to help raise the quality 

of life for employees and their families‛. 
 

The company actively participates in all export-oriented events organized under ITC’s project. Its 

representatives were encouraged to participate at several international fairs, and were present this year at 

fairs in both Istanbul and Moscow. As Ms. Abidjanova states, integrating new knowledge from global 

markets is one of the most effective ways of improving Tajik companies. She says: “I am very satisfied with 

the assistance provided by the ITC project to our company in terms of valuable guidance and recommendations. I am 

pleased to witness the effectiveness of ITC approaches, which are directed at improving the companies’ 

competitiveness in view of market needs and requirements.‛ 
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